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11.09.17 (moneninok) — JIbBiBChbKA MOJTITEXHIKA

9:30 BinkputTsi kKoHepeHii

9:50 - 11:15 Cecist I: Current concepts and trends in marketing - the prospect of
organization (AKTyaJbHi KOHIENIi i TpeHA B MAPKETHHIY — EePCIHEeKTHBA OpraHizamii)
Mopaeparopu: npod. €.B. Kpukascekuii, npod. A. Ctucek

1) TIIpod. Amena Ctucsk, nmpod. Stanistaw Stys$, Buima 6ankiBchka mkosna y Bpomasi -
Enterprise behaviour in globalization processes - new business models

2) Tlpod. H.I. Yyxpaii, Hanionansnuii yHiBepcuteT «JIbBiBcbKa moitexHika» - Marketing
in the internationalization of university activities

3) Ipod. Xpucruna CrniBiHchka, qoi. Mixan SIchbHbOK, EKOHOMIYHMI YHIBEpCHUTET B
Karoginax - Strategic marketing of political entity in market virtualization context

4) Tlpod. O.b. Muux, Hauionanenuii yHiBepcuter «JIpBiBChbka mojitexHika» - Actual
problems of marketing for the relations development of Ukraine with member states of
the EU.

5) JMou. Aunna Mapunsk, Exonomiunuii yHiBepcurer B Ilosmani - Economic,
environmental, marketing and logistic effects of intellectual capital resulting from the
implementation of green supply chains

6) Jou. I'kerox Bynakercki, Buia 6ankiBchka mmikosna y Bpomasi - The Concept of
Personnel Marketing as a Determinant of Organizational Climate

7) TIpod. €.B. Kpukascekwuii, A.f. JImutpis, Hamionanpuuii yHiBepcurer «JIbBiBChbKa
noaitexuika» - Influence-marketing as a new stage in the development of marketing
communications policy

11:30 - 12:50 Cecisn I1: The use of marketing tools by organizations active in International
environment (BukopucraHHsi MapKeTHHIOBOIO iHCTPYMEHTAapil0 opraHizaumisMu, sKi
AiIOTH B MiZKHAPOHOMY OTOY€EHHI)
Mopeparopu: ipod. JI.M. lllynsrina, mpod. C. Cmuuek
1) Ipod. FO.A. [JaitHoBchbbKkui, JIBBIBCHKUN TOPrOBEIbHO-CKOHOMIYHHN YHIBEPCHTET -
Marketing factors that influence consumers’ behavior
2) Jlou. Mapek AmnroBcekuii, mon. Kartaxuna [lomanceka, jgoim. ArHemka Kowmop,
[puponuuumii yHiBepcutet B JIro0mini - The impact of promotional measures on the
buying behaviour of young consumers on the food market
3) Ilpod. C.B. Kopanmpuyk, XMenbHHIBKUH HalioHANBHHH YHiBepcuteT - Marketing
strategies for personnel management
4) Tlpod. 3urmyHT BacbkoBcwki, EkoHomiunmii yHiBepcuter B Ilosznani - The role of
consumers in creating experiences by organisers of sports events
5) Hou. Jasix Ilocrek, VHuiBepcuter Mikonas Komepnika B Topyni - The Use of
Marketing Research in Internal Marketing. The Methods of Measurement of
Counterproductive Work Behaviours in the Organization
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6) Ilpod. CnaBomip Cwmmuck, YHiBepcureT exkoHomiunuii B Karosimax - Customers’
Financial Literacy - European Perspective

7) Ilpod. Jlrommuma Illynerina, HamioHanpHHMI TEXHIYHHM yHIBEpCUTET YKpaiHu
"KuiBcbkuii momitexuiynuii inctutyt Irops Cikopcekoro” - Supporting of students
entrepreneurial intentions within higher education system

14:00 - 15:30 Cecis I11: Marketing virtualization and its impact on consumer behaviour in
the marketplace (BipryaJizaniss MapkeTHHry i ii BIUIMB Ha MOBEIIHKY CIOKHBAYiB Ha
PHHKY)
Przewodniczacy: [Ipod. O.B. Mnykh, ITpod. R. Macik
1) IIpod. Arnemka Jlelinaka, Buia 0ankiBcbka mikosa y Bporagsi - Technologization of
marketing communication - new trends
2) IIpod. Becnasa Kysusik, non. Tomam Cypmauy, nou. Becnas Hloninbebki, XKemryBebkuit
yuiBepcuter - Virtualization of Consumption and its Impact on Development of
Prosumption Attitudes Among Young Consumers
3) [Jou. Iz3abena Cosa, Exonomiunmii yniBepcuter B Katosinmax - Virtualization of
behaviours of young consumers
4) Jlou. Inona bommoc, YHiBepcurer Mapii Kropi-CkimomoBcbkoi B JlroOmini - Mult
ichanneling or Channel Elimination? The Empirical Results of E-Channel Migration
Strategy
5) TIpod. Mapriin Jlinosceki, YHiBepcuteT Mapii Kropi-CkiogoBebkoi B JIro6ini - The
differences between generations in consumer behavior in the service sales channel
6) Jou. Esa I'miuceka, bsmocrounbka momitexnika - Customer preferences related to
shopping online
7) IIpo¢. Pagocnas Manuik, YuiBepcurer Mapii Kropi-CknonoBcbkoi B JIro0mini - Cross-
border online shopping of Polish consumers and cross-border online sales of Polish
companies as examples of the processes of the markets internationalization

12.09.17 (BiBTOPOK) — NIpEe3CHTAIINHUN 3aJ1 TOTENI0 «J{HICTEp»

9:30 - 10:30 Cecis 1V: Social determinants of consumer behavior in the market (Couianbni
nepeIyMOBH MOBEIiHKH CIIOKHBAYiB HA PHHKY)
Przewodniczacy: npo¢. C.B. KoBanbuyk, npod. I'. Cobuuk
1) IIpod. Anekcannpa Bypremns, ExoHomiunmii yHiBepcuteT B KatoBinax - Porownania
spoteczne i ich rola w ksztattowaniu zachowan wspotczesnych konsumentéw
2) Ipod. CmaBomip Cmuuexk, non. Jominik Kpexonex, ExoHOMiYHMI YHIBEpCHUTET B
Karosimax - Role of social values in determining the attitudes towards consumers’
pathological behavior on market - model-based approach
3) Hou. CwibBis banoscbka, ['nancekuii yaiBepcurer - Social influence and a process of
acceptance and use of a technological product by the elderly consumers
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4) Mar. Oasra Cwmaneii, Yuisepcuter Mapii Kropi-CkinogoBebkoi B JIro0Oumini - Styles of
making purchasing decisions by consumers from Z generation and Y generation -
comparative analysis

5) IIpod. Boiinex Kosmoscekuii, mar. Esemina Cobotko, YHiBepcureT BapMiHCBKO-
Masypcekuii B Onbirrusi - Role of altruistic attitudes in cause-related marketing

10:30 - 11:30 Cecin V: Logistic processes and territorial marketing in te context of
internationalization markets (Jlorictruuni mpoumecH Ta TePUTOPiAILHUIA MApPKTEHMHI B
KOHTEKCTi iHTepHanioHa i3auii puHKiB)
Mognepatopu: po¢. O.1. Kapwuii, npod. L. Direns
1) Ipod. H.b. Cagina, nou. H.FO. I'muuchkwmii, HarioHanpHHI YHIBEPCUTET BOJHOTO
rocriofapcTBa/Harionansauii  yHiBepcuteT «JIbBiBCchbka mosiTexHika» - Marketing
specialization of the united territorial community: barriers on the way to obtaining a
synergistic effect
2) Jou. MipocnaB AntoHoBi4, Akaaemis Jleona O3pMiHChKErO, Mar. Apkamiyir XKypek,
KepiBuuk [nctutyty Jlorictnunux innoBaitiit - Comments on the risks of supply chains
in trade with the East
3) Jou.Moanna [uuxoschkka, Komaninceka nonitexnika - Marketing of logistics services
in Poland and Germany
4) Tlpood. FOctuna Marucesiv, Exonominuii yaiBepcutet B Katosinax - Value CoCreation
in Health Care Networks - International Perspective
5) IIpo¢. O.l. Kapuii, Hanionansuuit yHiBepcuter «JIpBiBCchbka moniTexHika» - Local
clients informing about the organization’s activities as a means of forming its positive
image (on example of newly created local communities)
6) Hou. C.A. KacesH, JIHinpoBchkuil HallioHadbHUI yHiBepcuteT iM. Onecst ['oHvapa -
Virtual Measurement of the International Communication and Logistic Interaction of

Enterprises in the Marketing Environment
11:30 ITinBeaeHHs MiACYMKiB i 3aKpUTTS KOH(epeHILil



